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Overview

WHI’s on demand
products and services
increase the sales and
profitability of parts
sellers & service
providers.
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Award Winning

Recognized by Inc Magazine as one of the
fastest growing private companies in
America in 2008 & 2009

B'ia""'é“’thhe Web

winten zooz ()

"qgpsites
«“ »” sl Rated,
Named “Best of the Web” by both Forbes and Fortune '

Magazine. FORTUN E

/—\ Winner of SBC Communications “Technological Innovation”

L/ 1 %{ )

Winner of the Ernst & Young Entrepreneur Of The Year® award

Named as Deloitte [ Delotte 2007
as ompan wality In in
gl Technology Fast 500 e
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The shift
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What do the following
inventions have in
common?
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eCommerce has changed the game

250,000 * Nexpart alone has over

5000 sellers and
160,000 users
purchasing over $1.3BB
annually

200,000

150,000

100,000

o e Growing at 40% per

annum

2003 2004 2005 2006 2007 2008 2009 2010



On Line Sales Today

Today Distributors
using Nexpart do
35to 50 % of

B Average On Line Sales bUSIneSS On I—Ine

B High Online Sales (over
50%)

B Counter Sales
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amazon.COm Hello, Bryan Murphy. We have recommendations for you. (Mot Bryan® '

UPFEME Bryan's Amazon.com | '§ i Today's Deals | Gifts & Wish Lists | Gift Cards

Fart Finder | Car Care | Interior Accesszories | Performance Parts | Truck Accessories | Bestzelers | Too

m Get it tormorrow, ThUursday, Spr. 22 Get it Friday. Apr. 23

Ship to:

Crder within 3hr Smin Crder within Fhr 35min

Member: Bryan Murphy

Garmin niivi 260W 4 .3-Inch Widescreen Portable
GPS Navigator

Cther products by Garmin
Pririrdeys (%) (722 customer reviews) | More about thiz product

List Price: S0 00

Price: $116,98 & eligible for free shipping with Amazon
Prime

Tou Save: £113.01 (49%)
In Stock.

Ships from and sold by Amazon.com. Gift-wrap available,

19 new from $116.98 9 used from $110.00
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Technical Details
® GPS system preloaded with City Mavigator Morth America NT
® 4. 3-inch touchscreen display with 20,/30 mapping perspective

Turn-by-turn directions with voice guidance and text to speech

Rechargeable lithium-ion battery makes it conwvenient for navigation by car or foot

Includes JPEG picture viewer, world travel clock with time zones, currency converter, measurement converter, calculator and more

» See more technical details

Product Details
Product Dimensions: 4.8 % 2.9 % 0.8 inches ; 2.5 pounds

Shipping Weight: 1 pounds {Yiew shipping rates and policies)

Shipping: Currently, item can be shipped only within the U.5.
ASIMN: BOO11ULOMI
Item model number: MNuvi 260w

Average Customer Review: yri'ric/olr (723 customer rewviews)

Amazon.com Sales Rank: #7 in Electronics {See Bestsellers in Electronics)

Popular in these cateqories: (what's thiz?)
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Product Description

Amazon. com Product Description

Garmin's nlvi 260 combines the thinprofile and attractive price point of other nivi 200-series GPS with directions in real street names
wide screen that lets you see more of what's around you as you drive. Garmin's line on the device is that, "the nivi 260W gives consur
most sought-after navigation features, while eliminating many of the premium add-ons. The result is a PND that simply gets you from o
point B - reliably, efficiently, and with style." As with all niwvis, you get Garmin reliability, the fast satellite lock of a high-sensitivity inte
receiver, a slim, pocket-sized navigator with a gorgecus display, detailed MAVTEQ maps that lets you search by name for more than &
points of interest like stores, restaurants or hospitals, and an easy, intuitive interface.

Text-To-Speech
The text-to-speech feature of the nivi 260W
means that device automatically calls out street
names {saying "turn right on Main Street" instead
i of "turn right in 200 feet."). This feature lets
drivers keep their eyes on the road while
navigating through busy traffic and tricky
roadways,

Wider screen fets pou see more of what's around.
Compare these actual size views:

See More of what's Around

¢ The 4.3-inch backlit widescreen touchscreen an
the nivi 260w gives you 70% more actual screen

area than a 3.5-inch screen. Primarily this

translates into a better view of the area through

which you are driving. This is especially useful in

showing you what parks, restaurants, ATM, gas
The pifvi 260W roames nraloaded ctatinns ete are nearhy orin lettinn won oo

3-inch (diagonal) screen




Oops, party’s
over -

I’'m selling parts
like it’s 1999
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10423142 1999 TOYOTA CAMRY V6-2995cc 3.6L F/I Vin 1MZFE

Primary Nfg's PART NUMBER LC PC QOH Q00 LIST  NET STKST VEARS
0il Filter 1 FL-793........ MTC1 7 @ 8.33 7.58...... 97-00

FI (DOHC) 3VZFE
Ar Filter 2 FA-1789....... MTC1 @ 0 24.89 19.91 ...... 98-99

Eng Code: 1MZFE
STANDARD MOTOR PRODUCTS
PCV Valve Grommet 3 GV21.......... STD 1 @ B8 6.35 3.59...... 96-994
PCV Valve 4 V313.,......... STD 1 1 8 8.28 4.,69...... 97-014
Genuine Intermotor Quality

WIX
0il Filter 5 51348......... WIX1 18 @8 11.58
! 6 51348MP....... WIX 1 @ 0 10.32
[0il Filter Master Pack]
Air Filter 7 46017......... WIX 1 1 0 26.76
Fuel Filter 8 33581......... WIX 1 1 0 40.44
SELECTION QUANTITY PRICE/CODE

F2 New Lookup
F3 Change LookuplF6 Sec LinesgF9 Interchangel
01.1 Filters & PCY ¢PgDn> for more parts
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£ | bttpeffimages . wrenchead. comfsmartpages)partinfo

Part Number: 51040

WIX Oil Filter

Additional Description: Oil Filter
Seller Description: Spin-On Oil Filter

$5.99
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: - OE f Aftermarket |
Interchange Interchange % Supercedes
Interchange Information is provided by lYendor, WHI s not s

responsible for the gocuracy of the infarmatian.
Always check the catalog for praper application detalis.

_ _ OE Manufacturer OE Part Number
t,fut ';;',f:f:fﬁgm?.:] General Motors 25010766 !
i General Motors 25010792
Ly Quantity: 1 | (packizize) General Motors 25010914
__ General Motors 25014233
_ General Motors 25100792
@ zoom and View Laraer General Motors 25710842
General Motors 25170844
General Motors 6439901
iPmductInm General Motors 6439910
2 General Motors 6439929
Style: Spin-On Lube Filter  Thread Size: 1831.5 MM B Caterpillar 3-1110
Service: Lube By-Pass Valve Mone Daswoo 947406
Type: Full Flow Setting-P 51: ISUZU 8250146930
Media: Paper Anti-Drain Back  Yes 1SUZU 8931562980
Height: 3.404 Valve: KUBOTA 15208)525
Outer Diameter  2.921 fenll s L Nissan 550401
Top: Burst Pressure- 325 —
) Ps: Opel 110949
puter Diameter Closed Max Flow Rate:  7-9 GPH SUZUKI 36458373
Toyota 15615U316071
volvo 3827069
—
= warranty Promaotions & Coupons
# Wix Home Page EL Wik Catalog F Tech Info & MsSDS
[l Buyers Guide
W
R A & Tekarmak A Arel
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Nexpart Experience
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A major etailer study

A major etailer tested and found that when
they added images to products that previously
had none —there was an average 40% sales
increase in the following two weeks.

e |n fact, 97% of all products that that sold in a
recent month had images
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Nexpart User Survey Results

We Surveyed over 10,000 Nexpart Users

#1 Request (by 3x) More & better images

#2 Request More & Better
Interchange
#3 Request More & Better Product

information
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Takeaway

1. 35-50% of Parts Sales are done online today
and growing 40% annually

2. Parts with images, interchange & Good

product info sell 100% better than those that
don’t.

3. They sell at better margin
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