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Vendors create UNIQUE maps for
each customer. Some large vendors
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Segment

Element Name

Various Specs

Super Spec

Invoice Number

Reference Identification Qualifier

Buyer Part Number

Product/Service ID Qualifier

Vendor Part Number

Product/Service ID Qualifier

Party Identifier — bill to

Entity Identifier Code

Party Identifier - vendor

Entity Identifier Code

The chart illustrates a few examples of consolidated terms

Buyer Part (BP) = SK/IN/CB/PI
Vendor Part (VP) = VC/MG/VN
Party ID Vendor (N1) = SE/VN/SF




One to One
Map
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Time Savings 0 hrs 39 78 117 156 2,028 2,067 2,106
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