Focus on the Future

More for Your Money
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Accessories - Appearance
Accessories - Handling
Accessories - Performance
Air Conditioning Parts
Alternators

Antifreeze

Ball/Roller Bearings
Batteries

Belts/Hose

Brake ABS Parts

Brake Calipers Loaded
Brake Calipers Unloaded
Brake Drums

Brake Hardware

Brake Hydraulic Parts - Other
Brake Master Cylinders
Brake Pads

Brake Rotors

Brake Shoes

Camshafts

Caps - Gas, Oil and Radiator
Carburetors

Chassis Parts

Chemicals - Appearance

Chemicals - Maintenance/
Service

Clutches/Transmission Parts
Constant Velocity Driveshafts
Constant Velocity Joints
Emission Control Parts
Engine Bearings

Engine Control Modules
Equipment

Exhaust System Parts
Filters - Oil, Air, and Gas
Front Wheel Drive Parts
Fuel Injection Parts

Fuel Pumps

Gas and Oil Additives
Gaskets

Heating Parts

Hitches and Towing Products
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Product

Ignition Parts
Ignition Wire Sets
Instruments/Gauges
Lights/Lamps

Mass Airflow Sensors

Motor and Transmission
Mounts

Motor Oil

Oil Pumps

0il Seals

Oxygen Sensors

Pistons

Piston Rings

Power Steering Hose & Pumps
Rack/Pinion Steering Units
Radiators

Relays

Security/Detection Products
Sensors (Other)

Shock Absorbers

Spark Plugs

Starters

Struts

Thermostats

Timing Components

Tools

Trailer Electrical Connectors
Transmission Filters/Kits
Universal Joints

Valves (Engine)

Water Pumps

Wiper Blades, Arms & Motors
Wire and Cable

Accessories - Other
Chemicals - Other

Electrical Products - Other
Engine Parts - Other

Fuel System Products - Other

Steering & Suspension Parts -
Other

All Other Products
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Product Profiles

To be competitive, aftermarket professionals need
detailed, comprehensive information and to answer
th|S ﬂeed, AA'A pa|d attentlon An unprecedented breakdown of more than

80 specific products, spanning the entire car and light truck aftermarket, has just been released by AAIA's
market research department. Product Profiles 2007/2008 contains 289 pages packed with never-before-
available analysis, and is a must-have for cutting-edge aftermarket companies. Research for this ground-
breaking report was conducted in 2007 by Lang Marketing Resources, Inc., and the report is co-branded
under Lang Marketing and AAIA.
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Additionally, market growth for each of
the 80 products is analyzed in terms of:

e Product dollar volume for (2007 and
2008).

Volume ranking among 80 products
for 2007 and 2008.

Share of total aftermarket product
volume for 2007 and 2008.

Annual product dollar growth for
2007 and 2008.

Annual product percent growth for
2007 and 2008.

DIY/DIFM Details

The 80 products are individually
analyzed from these DIY market
perspectives:

e DIY dollar volume during 2007 and
2008.

e Share of 2007 and 2008 product
volume represented by the DI'Y
market.

e Dollar volume of each product in the
DIY market for 2007 and 2008.

e DIY market percent annual growth

for each product in 2007 and 2008.

Service market (DIFM) volume is
presented for each product:

e Service market dollar volume for
2007 and 2008.

e Share of 2007 and 2008 product
volume generated by the service
market.

e Service market dollar growth for each
product for 2007 and 2008.

e Service market percent annual growth
for each product during 2007 and
2008.

A Global Perspective

In-depth 2007 and 2008 analysis is
provided for each product across the
domestic and foreign markets.

e Foreign and domestic vehicle product
volume for 2007 and 2008.

Foreign and domestic vehicle product
dollar growth for 2007 and 2008.

Domestic and foreign vehicle share of
each product during 2007 and 2008.

Domestic and foreign vehicle annual
percent growth for each product
during 2007 and 2008.

Channel Checkpoints

Product Profiles 2007/2008 provides
unique insight into the distribution of
the 80 products covered in terms of
their volume through each of five major
car and light truck distribution chan-
nels:

e Traditional channel
¢ Integrated channel
e OE channel

e Specialized channel
e Import channel

e Other channels

Channel analysis for each of the 80
products is provided:

e Channel share for each product
during 2007 and 2008.

Product volume through each channel
in 2007 and 2008.

Channel percent and dollar growth
for each product during 2007 and
2008.

The Big Picture

In addition to analysis at the product
level, information and analysis on the
total car and light truck aftermarket is
provided in Product Profiles 2007/2008
for these major areas:

e Car and light truck total aftermarket
product volume during 2006, 2007
and 2008.

Car and light total truck aftermarket
product growth during 2007 and
2008.

Service market and DIY market
volume for 2007 and 2008.

Growth of the service and DI'Y
markets during 2007 and 2008.

Foreign and domestic vehicle after-
market product volume during 2007
and 2008.

Annual growth of the foreign vehicle
aftermarket and domestic vehicle
aftermarket during 2007 and 2008.

Share of product growth across the
total aftermarket generated by foreign
vehicles during 2007 and 2008, as
well as similar analysis for domestic
vehicles.




