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The Aftermarket Factbook combines the latest 

available industry data from many sources 

including original AAIA research, government 

sources and independent research suppliers.

The information contained in the Digital Automotive Aftermarket 
Factbook: 2011 is provided as a summary of market statistics.  AAIA 
expresses no opinion on the data, which have been compiled from 
the sources referenced herein.  AAIA makes no representation 
with respect to the accuracy or validity of the data and assumes no 
responsibility for the use thereof.
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