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In Brief: Even Smarter

BB&T Capital Markets

‘Weekly Automotive Aftermarket Intelligence Report January 23, 2009
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More than 2,600 AAIA members have signed up
for the AAIA SmartBrief since its launch last April,
and every Tuesday and Thursday, their inboxes receive
a digest of stories not only affecting the aftermarket
and the association, but leading national and inter-
national news stories, business leadership, sales and
marketing and automotive trends as well. And now,
the AAIA SmartBrief has introduced new sections and
features that make it even more valuable than ever.

Top Story: Aftermarket Financial Analysis

Every Tuesday, the AAIA SmartBrief top story is now the
AAIA/BB&T Weekly Automotive Aftermarket Intelligence
Update. With the uncertainty in today’s financial markets,
investors and industry participants are seeking compre-
hensive and timely information about the automotive
aftermarket and the relative performance of the companies
serving the industry. In response to these issues, AATA and
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BB&T Capital Markets teamed up to provide this new
report, which began with the Jan. 13 issue. The report
highlights trends in the automotive aftermarket and further
breaks down the industry into four categories based on their
primary function in the industry: manufacturers/suppliers;
retailers and distributors; service and repair; and colli-

sion. Each weekly report is also available in the “Market
Research” section of www.aftermarket.org.

All in Perspective

As a new monthly feature, AAIA SmartBrief will include
Aftermarket Perspectives, a new communication from
The NPD Group. It delivers insight into current industry
trends and examines business issues imperative to after-
market manufacturers and retailers. Topics covered will
include price elasticity and its effect on sales, seasonality
differences due to markets’ climates, emerging after-
market trends, measuring promotional effectiveness, and



B Survey: If AAIA establishes an online
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offering the program, would you or your
company use the site as a resource?

For more information, contact Sue Kalish, AAIA senior director, education at (301) 654-6664 or e-mail susan kalish@aftermarket.org.
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INDUSTRY INDICATORS - AUTOMOTIVE RETAIL AFTERMARKET REPORT
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more. The first edition on the Hispanic demographic ran in
the Jan. 29 issue, and can be found at http://www.npd.com/
Ips/Auto_Brief/

Tracking the Trends: AAIA Industry Indicators

The AAIA Industry Indicators is now featured monthly in
the AAIA SmartBrief, and is designed to provide insight into
some of the key indicators affecting the aftermarket industry
and your business. The report is a statistical compilation of
key variables that are released by a variety of business and
economic sources every month. AATA’s market research
department records this data, compares the new data to the
same month of previous year, as well as to a given set of
statistical parameters, and then identifies the impact to the
business as favorable, unfavorable or indeterminate. These
monthly reports are also available in the “Market Research”
section of www.aftermarket.org.

Interact and Feedback

The AAIA SmartBrief will now be periodically featuring
surveys as well, offering members the unique opportunity to
weigh in on industry trends and best practices, association
activities and member benefits. The Jan. 13 issue featured

a question about a possible online education database, and
future surveys will cover such topics as National Car Care
Month participation, meeting evaluations, conference topic
discussions/speaker feedback and businesses’ responses to
the economy. Stay tuned for the chance to participate in
these surveys, which help AATA serve you better.

To sign up for the AAIA SmartBrief, visit www.smartbrief.
com/aaia. m
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